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Catalyst No.1

Connect through a
long-term creative
platform




Creating stories that stick across channels has never been more important for
effectiveness

Brand impact from synergy effects %

Pre 2014 Since 2021

18% 45%

KANTAR Source: Kantar LIFT+ Database © Kantar 2026 | 6
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Your brand platform is your glue, ensuring all activities click together cohesively

Brand
Platform

Long-term
creative idea

Campaign idea

KANTAR

© Kantar 2026 | 7




Creators / PR

Despe x Ovy
Music Video

-

Creator
Dance
Challenge
The beer with
Creator:
LATI N VI B E Vibe Nails by

Coca Michelle

Creator

Vibe Notes Creators /
Experiential
Avenida

Desperados
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Catalyst No. 2

Connect
with creators
differently




Creators: From Output to Input

KANTAR
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Catalyst No 3

Conneet\

“1to Cultur




Connecting through culture is no longer optional

Brands with high cultural vibrancy
grew nearly

more than brands with
low cultural vibrancy

Brands that play an effective role
in Culture achieve strong growth

+293%
+118%
+51%
Bottom third Middle third Top third
VIBE index VIBE index VIBE index

ICANTAR

Source: Kantar VIBE Index BrandZ Top 100 Most Valuable Global Brands
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How can brands avoid getting lost in cultural signals?

i?; W United Airlines ©# @united - Feb 9 Ryanair
‘,% When you said yes to the matching trip outfits @Ryanai

what passengers expect for €19.99

2 @NFL - 15h
@sanbenito #AppleMusicHalftime

KANTAR © Kantar 2026 | 15



Using reality show creators to turn entertainment voting into real-life voting

YOU ALREADY VOTE, SO VOTE

CLIENT: : T ————— L
MY LIFE MY SAY ' ‘ A
LEAD AGENCY:
OGILVY UK
CONTRIBUTING AGENCY: : | SN
HOGARTH WORLDWIDE LTD B 2 s m,;‘x’:;ssf

= o | - 31 YOU ALREADY VOTE, 5 yore
RELEVANCE

-20% .

l(ANTAR © Kantar 2026 | 16
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When branding is strong, creator performance improves by almost two thirds

How creator content brand linkage improves equity impact

164%

144%

100%

Low Medium High

l(ANTAR Source: Kantar Context Lab © Kantar 2026 | 19
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Bringing it all together: Conneeted Creativity in action
» 9 B »

Creative idea
O

- Authentic expression of
Coloursw@® @O the creative idea
Logo © Advertising I'-I'(é:i\;n- Creators @ Creator fit
PLATFORM

)'04" " .
} -,_.!_\“

BE CONSISTENT BE COHERENT \

Character/ ©
personality

tied to brand’s
difference

)

Y . /”’ Y

- )3/.
Source: LINKAI and Crossiliillia a vlysis 2025




The O.G. of the Netf%keeps campaign and creator assets connected

[P N

' |'ORDERED
~ ~=4etiPTON BUT
=< YDIDN'T GET
THE 0.G?

4 2 ICE TEA
INSURANCE

KANTAR
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Cbnnect

#1

Through a

#2

#3

#4

With creators To culture Coherently,
- long-term differently not just
7/, platform consistently
7/
/
/
KANT.AR © Kantar 2026 | 24



	Slide 1
	Slide 2
	Slide 3: The creator economy is growing fast…
	Slide 4: …but marketers need the right intelligence to ensure it drives growth
	Slide 5
	Slide 6
	Slide 7: Your brand platform is your glue, ensuring all activities click together cohesively    
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Using reality show creators to turn entertainment voting into real-life voting
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21: The O.G. of the Netherlands keeps campaign and creator assets connected
	Slide 22
	Slide 23
	Slide 24

